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Evolutionary Psychology in the Business Sciences Oct 25 2021 All individuals who operate in the business sphere, whether as consumers,
employers, employees, entrepreneurs, or financial traders to name a few constituents, share a common biological heritage and are defined by a
universal human nature. As such, it is surprising that so few business scholars have incorporated biological and evolutionary-informed theories
within their conceptual toolboxes. This edited book addresses this lacuna by culling chapters at the intersection of the evolutionary behavioral
sciences and specific business contexts including in marketing, consumer behavior, advertising, innovation and creativity, intertemporal choice,
negotiations, competition and cooperation in organizational settings, sex differences in workplace patterns, executive leadership, business ethics,
store design, behavioral decision making, and electronic communication. To reword the famous aphorism of T. G. Dobzhansky, nothing in
business makes sense except in the light of evolution.
Consumerism in the Human Services Oct 13 2020 This book captures the evolution of consumerism in the human services. By addressing the
changing roles and contributions of consumers (those working within human service organizations and systems and those working outside of
those organizations and systems) the author offers an encompassing framework of consumerism. This framework is multidimensional and
incorporates multiple types and forms of consumerism. The author offers a rationale for consumerism in the human services, illustrates its
evolution, and considers multiple perspectives and models culminating in policy considerations, including specific strategies. This book will equip
consumers, survivors, practitioners, and policy makers with substantive knowledge of how to advance human services through action and
innovation.
Citizen-Consumers and Evolution Aug 03 2022 This book develops a groundbreaking, novel approach to examining ethical consumer
behaviour from the perspective of evolutionary theory, illustrating the deeply rooted potentials and limits within society for reducing environmental
harm.
The Evolution of Modern Demand Theory Jan 04 2020
The Evolution of EC Consumer Protection in the Field of Consumer Credit Sep 23 2021 Using consumer credit regulation as a case
study, this book investigates how the specific legislation in this field can be explained by the major streams of economic philosophy. Based on an
analysis of the evolution of European consumer credit legislation it is shown how the EU legislator's approach towards consumer protection has
changed. The author discusses how the role of contemporary consumers is conceptualized by European legislators. It can be shown that EU
consumer credit regulations are a perfect example for illustrating the wider changes in EU consumer legislation. The core argument of this book is
that for all consumer credit aspects there is a common focal point in that there is tension between two fundamental goals of the European
Community, namely economic efficiency (understood as a competitive market society) and consumer protection (understood as a social justice
society with its distributive role).
Franchise 4.0: Issues, Trends and Evolution of Franchise Businesses in Digital Era Jan 16 2021 Franchise 4.0
Routledge Handbook of Ecological Economics Dec 03 2019 Since becoming formally established with an international academic society in
the late 1980s, ecological economics has advanced understanding of the interactions between social and biophysical reality. It initially combined
questioning of the basis of mainstream economics with a concern for environmental degradation and limits to growth, but has now advanced well
beyond critique into theoretical, analytical and policy alternatives. Social ecological economics and transformation to an alternative future now form
core ideas in an interdisciplinary approach combining insights from a range of disciplines including heterodox economics, political ecology,
sociology, political science, social psychology, applied philosophy, environmental ethics and a range of natural sciences. This handbook, edited by
a leading figure in the field, demonstrates the dynamism of ecological economics in a wide-ranging collection of state-of-the-art essays. Containing
contributions from an array of international researchers who are pushing the boundaries of the field, the Routledge Handbook of Ecological
Economics showcases the diversity of the field and points the way forward. A critical analytical perspective is combined with realism about how
economic systems operate and their essential connection to the natural world and society. This provides a rich understanding of how biophysical
reality relates to and integrates with social reality. Chapters provide succinct overviews of the literature covering a range of subject areas
including: heterodox thought on the environment; society, power and politics, markets and consumption; value and ethics; science and society;

methods for evaluation and policy analysis; policy challenges; and the future post-growth society. The rich contents dispel the myth of there being
no alternatives to current economic thought and the political economy it supports. The Routledge Handbook of Ecological Economics provides a
guide to the literature on ecological economics in an informative and easily accessible form. It is essential reading for those interested in exploring
and understanding the interactions between the social, ecological and economic and is an important resource for those interested in fields such as:
human ecology, political ecology, environmental politics, human geography, environmental management, environmental evaluation, future and
transition studies, environmental policy, development studies and heterodox economics.
The Internet of Things. The next evolution in the relationship between brands and consumers Dec 27 2021 Essay from the year 2015
in the subject Communications - Multimedia, Internet, New Technologies, , language: English, abstract: The Internet of Things is the next evolution
in the relationship between brands and consumers. Through the use of machine to machine (MTM) technology (a.k.a. smart devices), brands are
able to deliver relevant and meaningful messages in real-time to consumers, while consumers are provided with on-demand access to the
products and services that they want and need. As brands aggregate and analyze patterns in individual consumer behaviors, they are better able
to offer products and services that meet the needs of consumers. Brands can use this intelligence to further engage loyal customers, and
combined with market and empirical data, they are able to design strategic messages that promote changes in consumer behaviors. With access
to individual consumer data and the technical means to directly communicate customized messages, the Internet of Things will enable brands to
develop personal relationships with consumers and influence how they feel about their brands. The decision journey that drives consumers to
purchase a brand starts with an understanding of who the brand is, the value of the product or service to the consumer, and the consumer’s
personal experience with the brand. Brands must understand that across the decision journey, every touch by a consumer is a brand experience.
Making the first touch of a brand a memorable experience helps turn a one-time customer into a repeat buyer. Consumers relate to a brand
through its “brand personality,” or the characteristics that make up the brand itself. A brand’s personality helps consumers to feel further
connected to its products and services, especially if the brand’s personality is similar to their own.
Consumer Behaviour Apr 18 2021 Cutting edge and relevant to the local context, this second Australia and New Zealand edition of Hoyer,
Consumer Behaviour, covers the latest research from the academic field of consumer behaviour. The text explores new examples of consumer
behaviour using case studies, advertisements and brands from Australia and the Asia-Pacific region. The authors recognise the critical links to
areas such as marketing, public policy and ethics, as well as covering the importance of online consumer behaviour with significant content on
how evolving digital technologies and widespread use of social media are changing the way marketers understand consumers. * Marketing
Implications boxes examine how theoretical concepts have been used in practice, and challenge students to think about how marketing decisions
impact consumers * Considerations boxes require students to think deeply about social media, research, cultural and international factors, and
consumer psychology in relation to the contemporary consumer * Opening vignettes and end-of-chapter cases give students real-world insights
into, and opportunities to analyse consumer behaviour, with extensive Australian and international examples providing issues in context Premium
online teaching and learning tools are available on the MindTap platform. Learn more about the online tools cengage.com.au/mindtap
Misbehaving May 08 2020 Nobelprijswinnaar Richard Thaler vertelt in ‘Misbehaving’ het verhaal van drie wetenschappers die in een
gezamenlijke queeste de economie op haar kop zetten en vrienden werden voor het leven. Toen in de jaren zeventig economie als een harde
wetenschap werd geprofileerd, rebelleerde een klein groepje wetenschappers hiertegen. Zij stelden dat er een belangrijk ding over het hoofd werd
gezien in de economie: de mens. Thaler, Kahneman en Tversky legden de basis voor wat we nu de gedragseconomie noemen. ‘Misbehaving’ is
een persoonlijk verhaal, doorspekt met prachtige anekdotes en leerzame voorbeelden uit het dagelijks leven. De leukste manier om iets te leren
over gedragseconomie.
Consumer Capitalism Feb 14 2021 Consumer capitalism arose with the second-industrial revolution, the application of continuous-mass
production to consumer goods during the late nineteenth and early twentieth centuries. This book adopts a Veblenian, Keynesian viewpoint,
presenting an evolutionary view of consumption combined with the need to increase demand to match increases in production. The book traces
the history of consumer capitalism, examining the paradox posed by applying continuous-mass production to produce armaments for dynastic
ambitions versus consumer goods for the masses, manifesting itself in the world wars of the twentieth century. Multiple paradoxes at the heart of
the story address booms leading to busts, over-producing countries in Asia relying on over-consuming countries in the West, and the expansion of
demand depending on increasingly inventive ways of liquefying assets, in light of stagnant incomes. The book persuasively argues that these
paradoxes result from capitalism's incessant drive to accumulate capital, the cause of conflict, crises, and depression. The latest paradox results
from the impact of continuous-mass production on the environment, manifesting itself as the Darwinian dilemma. The dilemma stems from human
beings largely winning the struggle for existence and, in the process, possibly making the earth uninhabitable, at least for humans.
Consumer Evolution Jul 02 2022 Consumer Evolution explores the effects of the Internet on the minds of customers and of employees and how it
effectively changed the rules of business. It provides business executives with an understanding of the changing social psychology of customers,
prospects, employees and markets brought about by the pervasiveness of the Internet. Consumer Evolution examines the new psychology that
must be factored into the development of successful business strategies. Using specific examples and case studies, Consumer Evolution offers
nine effective business strategies that take these psychological changes into account. It presents vital insight into the constantly changing buying
patterns of consumers and lays the foundation for a competitive strategy in an environment in which customer relationship management has
become a driving business force. Managers will find expert advice for developing branding and advertising programs that connect them more
closely to their customers while also discovering fresh business strategies for maintaining market position, exploiting the business cycle,
competing globally, and defining customer need.
The Handbook of Evolutionary Psychology, Volume 2 May 20 2021 A complete exploration of the real-world applications and implications of
evolutionary psychology The exciting and sometimes controversial science of evolutionary psychology is becoming increasingly relevant to more
fields of study than ever before. The Handbook of Evolutionary Psychology, Volume 2, Integrations provides students and researchers with new
insight into how EP draws from, and is applied in, fields as diverse as economics, anthropology, neuroscience, genetics, and political science,
among others. In this thorough revision and expansion of the groundbreaking handbook, luminaries in the field provide an in-depth exploration of
the foundations of evolutionary psychology as they relate to public policy, consumer behavior, organizational leadership, and legal issues.
Evolutionary psychology seeks to explain the reasons behind friendship, leadership, warfare, morality, religion, and culture — in short, what it
means to be human. This enlightening text provides a foundational knowledgebase in EP, along with expert insights and the most up-to-date
coverage of recent theories and findings. Explore the vast and expanding applications of evolutionary psychology Discover the psychology of
human survival, mating parenting, cooperation and conflict, culture, and more Identify how evolutionary psychology is interwoven with other
academic subjects and traditional psychological disciplines Discuss future applications of the conceptual tools of evolutionary psychology As the
established standard in the field, The Handbook of Evolutionary Psychology, Volume 2 is the definitive guide for every psychologist and student to
understand the latest and most exciting applications of evolutionary psychology.
Applied Evolutionary Psychology Mar 06 2020 This is the first book to overtly consider how basic evolutionary thinking is being applied to a

wide range of special social, economic, and technical problems. It draws together a collection of renowned academics from a very disparate set of
fields, whose common interest lies in using evolutionary thinking to inform their research.
Digital Entertainment Oct 01 2019 This book presents a clear constructive representation for policy framework, effect, and integrities of various
platforms that are vocal about digital entertainment. It provides a holistic representation of all the platforms, whether they are application based or
AI based or web portal based. Digital Entertainment incorporates Internet-based gaming, remote gaming, online applications for TV, music, and
films fans, and types of consumer-to-consumer (C2C) stimulation that includes human–PC or human–human or human–mobile collaboration
through the Internet (or remote).
The Handbook of Evolutionary Psychology, Volume 2 Sep 11 2020 A complete exploration of the real-world applications and implications of
evolutionary psychology The exciting and sometimes controversial science of evolutionary psychology is becoming increasingly relevant to more
fields of study than ever before. The Handbook of Evolutionary Psychology, Volume 2, Integrations provides students and researchers with new
insight into how EP draws from, and is applied in, fields as diverse as economics, anthropology, neuroscience, genetics, and political science,
among others. In this thorough revision and expansion of the groundbreaking handbook, luminaries in the field provide an in-depth exploration of
the foundations of evolutionary psychology as they relate to public policy, consumer behavior, organizational leadership, and legal issues.
Evolutionary psychology seeks to explain the reasons behind friendship, leadership, warfare, morality, religion, and culture — in short, what it
means to be human. This enlightening text provides a foundational knowledgebase in EP, along with expert insights and the most up-to-date
coverage of recent theories and findings. Explore the vast and expanding applications of evolutionary psychology Discover the psychology of
human survival, mating parenting, cooperation and conflict, culture, and more Identify how evolutionary psychology is interwoven with other
academic subjects and traditional psychological disciplines Discuss future applications of the conceptual tools of evolutionary psychology As the
established standard in the field, The Handbook of Evolutionary Psychology, Volume 2 is the definitive guide for every psychologist and student to
understand the latest and most exciting applications of evolutionary psychology.
Spent Nov 06 2022 A leading evolutionary psychologist probes the unconscious instincts behind American consumer culture Illuminating the
hidden reasons for why we buy what we do, Spent applies evolutionary psychology to the sensual wonderland of marketing and perceived status
that is American consumer culture. Geoffrey Miller starts with the theory that we purchase things to advertise ourselves to others, and then
examines other factors that dictate what we spend money on. With humor and insight, Miller analyzes an array of product choices and deciphers
what our decisions say about ourselves, giving us access to a new way of understanding-and improving-our behaviors to become happier
consumers.
New Brand Strategies in the Digital Era. The Evolution of Consumers' Behaviour and its Influence on Traditional Brand
Management Feb 26 2022 Brands are essential for a company. Hence, they need to be carefully developed and managed. During the last years
globalisation and digitalisation have introduced many new channels for companies to connect with their customers. How has consumers'
purchasing decision-making process changed in the digital era? How do consumers connect and engage with brands in the changing landscape
of the digital age? How can customer loyalty be improved through digital channels? Alena Horch investigates how consumer’s behaviour changed
due to digitalisation and how these changes affect traditional brand management. She focusses on the new decision-making process and on the
factors that improve customer loyalty. Her book addresses CEOs and marketing managers. Keywords: - digitalisation; - digital marketing tools; decision-making process; - Corporate Website; - Search Engine Optimization; - E-Mail marketing
A Never-before World Sep 04 2022
The Next Evolution of Marketing: Connect with Your Customers by Marketing with Meaning Nov 25 2021 THE NEW LAW OF
MARKETING “The Next Evolution of Marketing is a true beacon for all brand builders. Many books claim that, Bob’s book delivers.” Jim Stengel,
former Global Marketing Officer, Procter & Gamble “Some timeless truths restored for modern marketing—and many new ones added. An
inspiring reminder of the value of brand behavior and how to make it happen.” Sir Martin Sorrell, CEO, WPP “Persuasion has given way to
sharing, and marketing will never be the same.” John Gerzema, Chief Insights Officer, Young & Rubicam, and coauthor of The Brand Bubble ”Bob
Gilbreath brilliantly shows why we’re no longer living in our fathers’ marketing era. Better yet, he details how marketing works best when it adds
value to people’s lives, and he provides a playbook for success.” David Meerman Scott, bestselling author of The New Rules of Marketing & PR
and World Wide Rave “This book provides a framework and compelling examples for creating the next generation of cultureleading brands.” Mark
Greatrex, Senior Vice President, Marketing Communications and Insights, The Coca-Cola Company ABOUT THE BOOK: Marketing with
Meaning—The Breakthrough Strategy for Connecting with Customers! The old interruptive model of marketing doesn’t work. Customers are
tuning out. They no longer listen to in-your-face messages. Instead, they demand meaning in the brands they buy and the marketing that reaches
them. Marketing strategist Bob Gilbreath’s hot new concept, Marketing with Meaning, represents the next evolutionary step in a progression
following direct marketing and permission marketing. This groundbreaking methodology engages customers and wins their business by adding
value to their lives. Rather than pushing a product or service, Marketing with Meaning woos customers by offering them something of value
independent of purchase. In The Next Evolution of Marketing, Gilbreath unveils a revolutionary new approach to business that fills the gaping
voids left in bottom lines when people started tuning out. Gilbreath describes the marketing revolution now underway and the powerful forces
driving it. Inside, he provides Marketing with Meaning success stories, including: Samsung’s laptop and cell phone charging stations, which are
now found in more than 50 airports throughout the United States Dove’s Campaign for Real Beauty and its viral video “Evolution,” which has been
viewed more than 100 million times Burger King’s Xbox advergames, which helped boost the company’s profits by 40 percent in one year This firstever comprehensive model for creating and managing a meaningful marketing campaign uses in-depth case studies of successful campaigns and
explains how to develop and execute a solid strategy for meeting customers’ needs. It also arms you with an original set of metrics for precisely
measuring the effectiveness of your initiatives. You simply cannot afford to get left behind in advertising’s “golden age” of interrupt, tell, and sell
marketing. Marketing with Meaning is how your customers demand business be done today and tomorrow. The Next Evolution of Marketing is
your guide to surviving and thriving in this marketing revolution.
Consumer-driven Health Benefits Jun 08 2020
Het uitdrukken der gemoedsaandoeningen bij den mensch en de dieren Apr 06 2020
Transgenerational Marketing Mar 30 2022 This book critically examines the evolution of marketing scholarship over generations from Marketing
1.0 to 4.0. It argues that most firms look to gain competitive advantage in the marketplace by driving tactical moves, inculcating small costeffective changes in marketing approaches. Often, strategic choices of companies lean towards developing competitive differentiations that
enable consumers to realize the value of money, causing loyalty shifts in the competitive marketplace. The book focuses on the consumer as the
pivot of marketing and argues that the consumer serves as a bidirectional channel during pre-and post-purchase period. It explains how consumer
affections sentimentally and emotionally help in growing the brands and companies over generations. This book significantly contributes to the
existing literature and serves as a learning post and a think tank for students, researchers, and business managers.
Consumer Research Jul 10 2020 This collection of essays provides a personal, thought-provoking and often humorous documentation of the

evolution of the field of consumer research. The book highlights aspects of hotly debated issues that surround this field of inquiry, and presents a
picture of how consumer research has grown and developed over the past 25 years.
Key Topics in Consumer Behavior Aug 23 2021 This volume features cutting-edge and impactful articles from across Springer's diverse journals
publishing program. In this curated collection, our editorial team has brought together highly-cited and downloaded articles on the topic of
Consumer Behavior into one single resource. Moreover, this book enables readers to review a broad spectrum of quality research on a specialized
topic, which we hope facilitates interdisciplinary and critical discussions of the topic at hand. As part of the Key Topics in Behavioral Sciences
book series, this volume aims to serve as a quick reference for readers when writing or researching new topics or subject areas. Other topics in
the series will include Psychological Research Methods, Health and Behavior, Industrial and Organizational Psychology, Sports Psychology, and
Consumer Behavior. In the first section of the volume, articles focus on such topics as College Students, Financial Stress, Relative Income
Hypothesis, Construal Level, Luxury Consumption, Luxury Consumption Tendency, Luxury Consumption Tendency Scale, and Scale
Development. Next, the second section features research on Longitudinal Study, Materialism, Self-Esteem, Socioeconomic Status, Cvq-96, Mpai,
Prevention, Social Media, Smartphone Use, Smartphone Addiction, University Students, Higher Education, and Virtues. Lastly in the final section
of this collection, Electronic Word Of Mouth, Information-Task-Fit, Purchase Intention, Website Quality, Egoism, Evolution, Evolutionary Altruism,
Mechanisms, Psychological Altruism, Meta-Analysis, Mturk, Online Panel Data, and Study Response are discussed.
NEVER-BEFORE WORLD Apr 30 2022
Encouraging Sustainable Behavior Jul 30 2019 Increasingly it is being recognized that consumer behavior may be a key trigger in the march
toward sustainable development. Several lines of psychological theory and approaches have been developed relatively independently, each of
which may provide major implications and action points on how consumers might be moved toward more sustainable behavior. This book is the
first that brings together this variety of perspectives and theoretical angles around the common ambition of sustainable development. The
contributors are all leading social scientists in the field of consumer behavior who met the challenge to sketch out their theoretical perspectives,
but also to go beyond their normal theorizing and think out of the box in order to show how these theoretical perspectives might be made
actionable in terms of key managerial and policy perspectives toward sustainable development. The result is a book that shows a wealth of
information and approaches the question of how to encourage sustainable behavior from a myriad of divergent perspectives. This should stimulate
scientists and policy-makers alike to find similarities, differences, and synergies between state-of-the-art psychological thinking about how to most
effectively stimulate sustainable consumer behavior.
Consumer Product Innovation and Sustainable Design Aug 11 2020 Consumer Product Innovation and Sustainable Design follows the
innovation and evolution of consumer products from vacuum cleaners to mobile phones from their original inventions to the present day. It
discusses how environmental concerns and legislation have influenced their design and the profound effects these products have had on society
and culture. This book also uses the lessons from the successes and failures of examples of these consumer products to draw out practical
guidelines for designers, engineers, marketers and managers on how to become more effective at product development, innovation and designing
for environmental sustainability.
The Evolutionary Bases of Consumption Oct 05 2022 Publisher description
Eco-Friendly and Fair Jun 28 2019 The make-take-waste paradigm of fast fashion explains much of the producer and consumer behavior
patterns towards fast fashion. The evolution from a two-season fashion calendar to fast fashion, characterized by rapid product cycles from
retailers and impulse buying by consumers, presents new challenges to the environment, workplace and labour practices. This book provides a
comprehensive overview of new insights into consumer behaviour mechanisms in order to shift practices toward sustainable fashion and to
minimize the negative impacts of fast fashion on the environment and society. Concepts and techniques are presented that could overcome the
formidable economic drivers of fast fashion and lead toward a future of sustainable fashion. While the need for change in the fashion industry postRana Plaza could not be more obvious, alternative and more sustainable consumption models have been under-investigated. The paucity of such
research extends to highly consumptive consumer behaviours regarding fast fashion (i.e. impulse buying and throwaways) and the related
impediments these behaviours pose for sustainable fashion. Written by leading researchers in the field of sustainable fashion and supported by the
Textile Institute, this book evaluates fashion trends, what factors have led to new trends and how the factors supporting fast fashion differ from
those of the past. It explores the economic drivers of fast fashion and what social, environmental and political factors should be maintained, and
business approaches adopted, in order for fast fashion to be a sustainable model. In particular, it provides consumer behaviour concepts that can
be utilized at the retail level to support sustainable fashion.
Demand, Complexity, and Long-Run Economic Evolution Jun 20 2021 The purpose of this contributed volume is to consider how global
consumption patterns will develop in the next few decades, and what the consequences of that development will be for the economy,
policymakers, and society at large. In the long run, the extent to which economic growth translates into better living conditions strongly depends on
how rising affluence and new technologies shape consumer preferences. The ongoing rise in household income in developing countries raises
some important questions: Will consumption patterns always continue to expand in the same manner as we have witnessed in the previous two
centuries? If not, how might things evolve differently? And what implications would such changes hold for not only our understanding of
consumption behavior but also our pursuit of more sustainable societies?
Evolution of Social Ties around New Food Practices Nov 13 2020 We live in a world of major disruption, where the individual and the collective
stand in opposition against the backdrop of globalization, digital revolution, community development, growing concerns around health and the
planet, and now an unprecedented global health crisis. This book explores how these phenomena influence the social ties that surround food and
the way we eat together. Extensive research is presented on institutional recommendations concerning eating together, the role of online
communities in supporting weight loss, the perceived consequences of diets, the social phenomena involved in vegetarianism, market
segmentation in the case of ritual and religious practices, and the rising tendency to "buy local" and to value local identity. As the Covid-19 crisis
adds to the complexity of these issues, its impact is also taken into account. For both interested readers and the many players involved in the agrifood industry, these reflections shed light on the current developments in "eating together".
The Evolution of Household Technology and Consumer Behaviour, 1800-2000 Jun 01 2022 How has the washing machine changed the
way we spend money? Using the washing of clothes as a microcosm of household economics Worsdorfer examines the evolution of technology
and practice over a period of growing industrialization. This new evolutionary account of consumer behaviour marks a move towards a more
individualistic approach to economics.
The Evolution of Household Technology and Consumer Behavior, 1800–2000 Jul 22 2021 The increasing division and specialization of
labor between the market and the nonmarket sector is a central stylized fact of long-run economic development. Over time, a large share of
activities which had formerly been carried out by the private household itself has become replaced by market alternatives, raising at the same time
the demand for consumer goods. The neoclassical economic framework of household production theory relates the increasing demand for
household technology to rising wages and opportunity costs of time: the higher the wage rate, the more costly it is to spend time in unpaid

housework activities. Consumer products are thus purchased to make household production processes more efficient and to substitute capital
goods for the household’s time (time substitution hypothesis). Although this hypothesis sounds plausible at first sight, it cannot capture the
essential phenomena underlying the complex process of the mechanization of the home over the past 200 years. Its major weakness lies in the
treatment of consumer preferences, whose explanatory potential is explicitly factored out. Using the washing of clothes as a microcosm of
household economics, this book examines long-term changes in cleanliness consumption patterns from the perspective of an evolutionary
economic, psychologically informed consumer theory. Woersdorfer shows how the historical evolution of cleanliness consumption over the past
200 years is the result of the interplay of supply and demand side factors, namely, technical change in washing technology on one side and
motivational driving forces and consumer learning capabilities on the other. Hence, not changing relative prices but innate consumer needs and
consumer learning processes, leading to a growing understanding of how to satisfy those needs, are the essential driving forces behind the rising
technological endowment of the home and the corresponding demand for household appliances. The Evolution of Household Technology and
Consumer Behavior, 1800–2000 will be of interest to researchers in the field of evolutionary economics, history of technology, economic history,
innovation economics and sociology.
Marketing Theory Dec 15 2020 The evolution of marketing theories and the rationales behind them are chronicled in this text, which presents a
typology of different schools of marketing thought. The authors develop a list of concepts and axioms which they believe will be of use in
generating a practical theory of marketing.
Consumer-Oriented Business Design Nov 01 2019 Driven by rapidly changing business environments and more demanding consumers,
many organizations are searching for new ways to achieve and retain a competitive advantage. In this context, new strategic frameworks and
market research designs are needed that allow managers to synchronize the evolution of new offerings with changes in motivational patterns of
consumers. This book presents a new strategic framework and the corresponding market research design which have already been tested
successfully by a large empirical study at Munich airport. The framework has provided considerable input for new offering design and, therefore,
the business redesign of organizations meeting future requirements of consumers.
Marketing Brands in Africa Feb 03 2020 This contributed volume serves as an authoritative reference and guide for anyone looking to study or
build a brand in Africa. Despite being touted as the ‘last frontier’ of global brands, very little research exists that examines brands and branding in
this emerging market. Authors cover crucial topics such as the history of branding in Africa, branding approaches used by start-ups, religious
organizations, political parties, and businesses in the informal economies of Africa, as well as marketing Africa as a brand using practical cases,
empirical and critical approaches. With the world’s youngest population and the second-fastest growing economies, Africa has quickly become a
hotbed for marketing and consumption of local and global brands. While past research has mostly focused on examining the brand image of Africa
and African countries, or on branding Africa as a place for tourist consumption, what is missing is a comprehensive guide that discusses the theory
and practice of branding and brands in and from Africa. Through theoretical and practical contributions, the authors of this book seek to fill the
knowledge gap about branding in and from Africa.
Economic Theories of Time in Consumer Behavior Jan 28 2022
The Origins of the Consumer Revolution in England Aug 30 2019 The Origins of the Consumer Revolution in England explores the rise of
consumerism from the end of the medieval period through to the beginning of the nineteenth century. The book takes a detailed look at when the
'consumer revolution' began, tracing its evolution from the years following the Black Death through to the nineteenth century. In doing so, it also
considers which social classes were included, and how different areas of the country were affected at different times, examining the significant role
that location played in the development of consumption. This new study is based upon the largest database of English probate records yet
assembled, which has been used in conjunction with a range of other sources to offer a broad and detailed chronological approach. Filling in the
gaps within previous research, it examines changing patterns in relation to food and drink, clothing, household furnishings and religion, focussing
on the goods themselves to illuminate items in common ownership, rather than those owned only by the elite. Using a combination of qualitative
and quantitative evidence to explore the development of consumption, The Origins of the Consumer Revolution in England will be of great use to
scholars and students of late medieval and early modern economic and social history, with an interest in the development of consumerism in
England.
EU Consumer Law and Human Rights Mar 18 2021 Traditionally, consumer law has played an instrumental role in the EU as a tool for market
integration. There are now signs in the new EU legal framework and jurisprudence that this may be changing. The Lisbon Treaty contains
provisions affecting consumer law and, at the same time, it grants binding legal force to the EU Charter, which in turn adds a fundamental rights
dimension to consumer protection. This evolution, however, is still at an early stage and may be thwarted by conflicting trends. Moreover, it may
generate tensions between social objectives and economic goals. This book provides the first comprehensive analysis of these developments and
examines new avenues that may be opening for consumer law, focusing on three key areas: financial services, electronic communication and
access to justice. Through a systematic analysis of relevant cases, the book traces the development of a human rights dimension in consumer law
and details the ramifications that the post-Lisbon legal framework may have on consumer protection and policy. This book concludes by proposing
new directions in consumer law, striking a compromise between social and economic demands.
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